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IDENTITY

10 BE WORKED ThAOUGH IN CONJUNCTION WITh VIDED:
HTTP://TINYURL.COM/TODKVAIDENTLTY

THTS MODULE MIGHT BY FAR BE ONE OF THE SCARTEST IN THE WHOLE PROGRAM! CALM DOWN, 175 NOT THAT SCARY -
LETS SAY 75 MORE GOTNG TO MAKE YOU QUESTLON A LOT OF DIFFERENT THINGS © FOR ONE THING, 175 GOING
10 OPEN YOUR EYES 10 THE FACT NOT EVERYONE TS YOUR CLIENT. YOU WILL NO LONGER BE A GENERALTST VIRTUAL
ASSTSTANT.

KNOWING YOUR TDENTITY AND YOUR CLIENTS TDENTITY INTIMATELY WILL ENSURE THAT YOU ARE NOT ONLY
ATTRACTING THE RIGHT KTND OF PEOPLE, BUT TTWILL COMPLETELY AFFECT THE WAY YOU SELL. THE REASON WHY T
BECAUSE TT CHANGES THE WAY YOU SPEAK, BEHAVE AND ACT. 1T CHANGES EVERYTHING.

[TENSURES THAT YOU REMATN AUTHENTICTO YOURSELF AND THAT YOU BE WHD YOU TRULY ARE, NOT WHAT YOU
THINK YOUR CLLENTS WANTYOU 10 BE.

THTS MODULE 15 DIVIDED INTO MULTIPLE SECTLONS. THERE 15:

L AN OVERVIEW VIDED ON THE MODULE

L. THE FOLLOWING QUESTLONS T0 HELP YOU CLARTFY YOUR IDENTITY AND YOUR CLLENTS TDENTITY
3. SUPPLEMENTARY VIDED EXPLORTNG YOUR TDENTLTY FURTHER

L ADDTTIONAL VLOGS 10 HELP YOUR UNDERSTANDING OF VARTOUS TOPICS
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REMEMBER A FEW DAYS AGO L GOT Y0U T0 COMPLETE THE S MIN PERSONALTTY TEST AND THEN WORK OUT HOW
10 APPEALTO THE DIFFERENT WAYS PEOPLE MAKE D (ISIONWWEHPLEASEUSHHIS NEW FOUND KNOWLEDGE
OF YOURSELF TO HELP YOU EXPLORE YOUR TDENTLTY. AS FOR THE DECTSTON MAKING ACTIVITY - WE WILL USE
THAT LATER ON WHEN YOU LEARN T0 SELL YOURSELF )

IRUST THE PROGRAM, THERE TS MUCH TNTEGRATIONS THAT YOU WILL NOT REALTZE UNTIL THE VERY ENDI

WHAT ARE YOU AWESOME AT. WHAT TS THE MOST FUN . WHAT WOULD YOU WANT 10 DO EVERY STNGLE DAY AND NOT
GET BORED OR FRUSTRATED. BE HONEST WITH YOURSELF. THINK OUTSIDE THE BOX.
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WHAT ARE YOUR DEAL BREAKERS TN YOUR BUSINESS. THAT TS WHAT ARE YOU NEVER GOTNG TO ALLOW TO HAPPEN.
WHAT WILL WARRANT AN TNSTANT FIRING OF A CLIENT. THIS WELL HELP YOU DELVE FURTHER TN YOUR OWN
IDENTLTY AND ALSO THE KIND OF PEOPLE YOU WANT T0 WORK WLTH. FOR EXAMPLE PERHAPS SOMEONE ASKING FOR
YOUR RESUME IS A DEAL BREAKER. THTS DEAL BREAKER MIGHT MAKE YOU FEEL THAT THE POTENTIAL CLLENT I
TREATING YOU LIKE AN EMPLOYEE RATHER THAN AN EQUAL PARTICTPANT TO THETR BUSINESS. SURE YOU MIGHT BE
ABLE TO CHANGE THETR PERCEPTION, BUT CAN YOU BE BOTHERED. THESE ARE THE QUESTLONS YOU NEED T0 ASK
YOURSELF TO DETERMINE WHAT ARE YOUR DEAL BREAKERS. LTST THEM BELOW.
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[F YOU HAVE READ MY BOOK THEN YOU WILL HAVE SEEN THE KINDS OF QUESTIONS YOU NEED T0 CONSIDER WHEN
FINDING YOUR IDEAL CLIENT.

THEY INCLUDED:

" ARETHEY MALE OR FEMALE “HOWPATENT/PATIENT ARE THEY
"HOW OLD AR THEY " WHATLANGLAGE DO THEY SPEAK

" DO THEY HAVE CHILDREN " HOWDO THEY DESCRIBE THEMSELVES

" ARE THEY MARRTED, DE FACTO, SINGLE, DIVORCED, HIF( “HOWDOOTHERS DESCRIBE THEM

" WHERE DO THEY LTVE " WHATDO THEYVALLE

" WHAT TNDUSTRY DO THEY WORK N (IF APPLLCABLE) " WHATARETHETRTTERESTS OR HOBBIES
“HOW MUCH MONEY DO THEY MAKE " WHEREDO THEYHANGOUT

" WHAT DO THEY CALL THEMSELVES " WHATKIND OF FRIENDS DO THYHAVE
" WHAT ANNOYS THEM " WHATARE THELRGOALS

" WHERE DO THEY WASTE THE MOST TIME

" WHAT ARE THETR SECRET DESTRES

" WHAT MAKES THEM WAKE UP EVERY MORNTNG

" WHAT SOCTAL MEDTA PLATFORMS DO THEY HANG OUT ON

"HOW DO THEY LTKE T0 LEARN (AUDTO/VISUAL/MIXED ETC)

(0 AREAD AND DESCRTBE YOUR PERFECT CLTENT
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[F YOU HAVEN" T GUESSED TT YET, PART OF WHAT WE'RE WORKING ON HERE TS NICHING. 0U ABSOLUTELY MUST
NICHE DOWN IN YOUR BUSINESS T0 MOVE AWAY FROM BEING A COMMODITY AND 10 START BECOMING AN
AUTHORLTY TN YOUR BUSINESS.

AUTHORTTLES CHARGE PREMLUM DOLLARS AND DEMAND AWESOME CLLENTS THAT ABSOLUTELY DO NOT BUHHH\/\
ON PRTCE. THEY BUY THEM ON THETR EXPERTISE. THTS TS WHAT WE ARE CREATING FOR YOU. AN EXPERT PERSONS
PROFILE THAT DOES NOT HAVE THE TITLE VIRTUAL ASSTSTANT' IN'TTSO WE CAN STARTTO SEPARATE YOU FROM
THE PACK.

OUR NTCHE MUST BE NARROW BUT DEEP. T MUST BE WELL DEFTNED BUT HAVE A DECENT NUMBER OF PEOPLE THAT

|
FALLTNTO THE DEFINTTION. STMPLY STATING THAT YOU HELP SMALL BUSTNESS DWNERS FOR EXAMPLE TS FAR T0D
BROAD. LT WILL BE TMPOSSTBLE TO MARKET T0 THEM EFFECTIVELY AND 1T WILL MAKE MORE SENSE NEXT WEEK
WHEN WE EXPLORE YOUR CLLENTS BRUTSES.

THTS CAN BE DIFFTCULT FOR MANY VIRTUAL ASSTSTANTS TO DEFTNE AS THEY ARE S0 USED TO HELPING EVERYONE.
THES IS WHY WE STARTED WITH FIRSTLY WHAT ARE YOU AWESOME AT AND WHAT YOU LOVE DOING, THEN WHAT
KIND OF PEOPLE YOU LIKE WORKING WITH.

FOR TF T ASKED YOU TO PTCK YOUR MARKET FIRST AND THEN EXPLORE THAT NICHE TTWOULD HAVE LTKELY BEEN
DLFFICULT. SO TF YOU ARE STUCK DN DECIDING ON YOUR NTCHE, THEN DECIDE FIRST ON WHAT YOU ARE GDING
T0 BE AN EXPERT TN SERVICE WTSE (REGARDLESS OF WHO NEEDS THAT SERVTCE) THEN WE CAN LATER ON

CONCENTRATE ON WHOM WANTS THOSE SERVICES SPECIFICALLY.

MANY VAS DECIDE 10 SKIP THIS PART AND REALLY JUST WANT T0 STICK HELPTNG EVERYONE WITH EVERYTHING.
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THESE VAS FATLIN GETTING T0 STX FIGURES.

FOR YOU CANNOT PACKAGE YOUR SERVICES EFFECTLVELY & AUTOMATE THE SHIT OUT OF YOUR BUSTNESS TF ARE A
GENERALTST HELPING EVERYONE WITH EVERYTHING. YOU WILL BE GREY AND EASTLY REPLACED.

WHEN YOU KNOW EXACTLY WHAT YOU STAND FOR TN YOUR BUSTNESS. WHAT YOU WANT T0 BE FAMOUS FOR TN

YOUR NTCHE™S WORLD THEN YOU CAN REFINE YOUR TITLE SO 1T REFLECTS YOUR TRUE TDENTLTY. JUST LIKE A
PREVIOUS 100KVA STUDENT WHO WENT FROM BETNG A~ VIRTUAL ASSTSTANT' T0 A MEMBER MOTIVATOR™ 100

WILL EMBRACE WHO YOU TRULY ARE RATHER THAN JOINING A PACK AND BEING JUST LTKE EVERYONE ELSE.

FOR THAT'§ WHAT WE ARE DOTNG - STANDING UP AND BEING DIFFERENT.

DO YOU KNOW YET WHAT YOU WANT TO BE KNOWN FORT WHAT YOUR EXPERTISE WILL BE!
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ARE THERE PEOPLE YOU LTKE WORKING WITH THAT NEED THAT SERVICE AND DON'T PARTICIPATE IN YOUR DEAL
BREAKERS. LIST THEM BELOW.

[ AM SURE YOU WILL HAVE REALTSED NOW THAT DECLDING WHO TO WORK WITH TS NOT AS STMPLE AS "WHOM
EVER WILL PAY ME™ WHTCH TS WHAT MOST BUSTNESSES DECIDE ON.

JES TTCAN BE HARD TO REJECT CLIENTS WHO ARE WILLING T0 GTVE YOU MONEY TF YOU ARE TN DESPERATE NEED
BUT TN THE LONG RUN TF THEY ARE NOT YOUR IDEAL CLIENT THEN TTWILL END POORLY. WTTH ETTHER YOU
FRUSTRATED AND ANNOYING, THEM FRUSTRATED AND ANNOYED OR BOTH!

SPEND THLS WEEK REALLY DECLDING ON WHO YOU WANT 10 BE (1T MUST FEEL NATURAL AND NOT FAKE -
AUTHENTICLTY TS TMPORTANT HERE). BE WHO YOU WANT T0 BE - NOT WHO YOU THINK YOUR CLIENTS WANT YOU
10 8E.

MOST TMPORTANTLY WHAT EVER YOU DECIDE NOW TS NOT SETTN STONE! YOU CAN AND LTKELY WILL CHANGE
YOUR MIND OVER THE YEARS AND THA' T OKAY. AS LONG AS YOUR MARKETING MESSAGE, PACKAGES AND S0
FORTH LINEUP AT ALL TIMES.




